
King Features Syndicate and Safety4Kids® 
Launch SeeMore's Playhouse in September 

Innovative New Pre-School Series Focusing on Teaching Safety and Well-Being 
Will Be Supported by Comprehensive Global Licensing Program 

 
 (FOR IMMEDIATE RELEASE) King 
Features Syndicate and Safety4Kids® 
present SeeMore’s Playhouse™, an 
award-winning, first-of-its-kind pre-
school television series designed to 
engage and entertain children while 
teaching them the basics of safety and 
well-being. Starring “SeeMore The Safety 
Seal” and targeting 2- to 6-year-olds, the 
television series will launch nationally on 
Public Television on September 10, 2006. 
Thirteen 28-minute episodes have been 

created and will begin airing through the fall and winter. 

With a unique blend of puppetry, animation and live action, as well as catchy, 
original, sing-along music, SeeMore’s Playhouse presents a colorful world full of 
lovable characters, irresistible music and laugh-out-loud fun that conveys to 
children the importance of safety, health and wellness. Each episode has an 
original storyline, which teaches children about a particular safety, health or 
lifestyle issue. These issues are explored in an imaginative way that both 
entertains and empowers young kids. Storylines focus on important topics, 
including guidelines for fire, car, bicycle and water safety. The program also 
promotes healthy living through nutrition and exercise. 

The SeeMore’s Playhouse characters have distinct and lovable personalities. 
Bright, tropical colors are used throughout and reflect the upbeat nature of the 
show. Each week, the zany action begins in SeeMore’s playhouse where his 
friends, Basil Wombat, Shades the Wolf, Lottie Lamb, Penny Pup, Barb the 
Porcupine and Harry Hippo, gather to play and learn. 

King Features Syndicate will support this innovative television series with a 
comprehensive licensing and merchandising program focused on developing 
products for children and their parents that reinforce safety, empowerment and 



healthy lifestyle messages. Initially, King Features will look to establish key deals 
in such core categories as apparel and accessories; DVDs, music and 
entertainment; food and beverage; footwear; health and wellness; gifts and party 
goods; publishing; toys and interactive games. 

“King Features Syndicate has been developing brands, many based on 
animation, for more than 75 years, and we are delighted to incorporate SeeMore’s 
Playhouse into our portfolio of quality content. We are working with 
Safety4Kids® to establish and build out the SeeMore’s Playhouse brand for 
entertainment and consumer product licensing by leveraging our strength in the 
global marketplace. We are confident that the expertise we bring to the project as 
a fully integrated licensing, marketing and public relations agency plus that of 
our broad network of licensing agents around the world will ensure the success 
of this wonderful child safety program,” said T.R. (“Rocky”) Shepard III, 
president of King Features Syndicate. 

Co-executive producer and King Features Syndicate Creative Director Frank 
Caruso added, “When we began working with S4K (Safety4Kids) in the 
development of SeeMore’s Playhouse, we took care to develop characters that 
would move seamlessly from screen to playtime. We wanted to create simple, 
cartoon-like puppets with fun, zany and compassionate personalities that would 
appeal to kids. Kids love drawing cartoons and I wanted them to have fun 
drawing the characters of SeeMore’s Playhouse.” 

Tom Blair, president of Safety4Kids®, said, “S4K is the first media brand to focus 
its content solely on child safety and well-being. We are proud to have the King 
Features team as our global marketing and licensing partner as we launch our 
pioneering television series, SeeMore’s Playhouse. S4K believes it will reach a 
large national audience of pre-school children who will become immediate fans of 
SeeMore the Safety Seal and all his friends. SeeMore’s Playhouse will provide 
children a safe space of their own, featuring a colorful blend of puppet characters 
and animation, which we refer to as ‘Puppetmation.’ The program also features 
original music, which reinforces the safety messages, along with storylines that 
are both hilarious and educational for kids. 

“We’re proud to have a team of widely respected advisors led by Shalom 
"Sholly" Fisch, Ph.D., Dr. Alan Langlieb M.D., M.P.H., M.B.A., and Dr. Sheryl 
Brown Graves, Ph..D., who are recognized in their field and bring a wealth of 
knowledge in delivering appropriate messaging to children in television media,” 
Blair added. 



Michele McDonough, executive producer of SeeMore’s Playhouse, said, “With 
more than 15 years’ experience in the film and television industry, I am thrilled 
and honored to be able to create children’s programming that both entertains and 
educates. It was my goal when I joined Tom and the S4K team to create a show 
that is unique in its combination of well developed, lovable characters living in 
an extremely beautiful, magical environment enhanced by upbeat, sing-along 
music. The results of our focus groups show that we have accomplished our goal 
and are successful at teaching important safety messages to children. Parents 
have provided us with feedback about how happy they are to hear their children 
singing the songs and repeating the safety messages back to them.” 

SeeMore’s Playhouse has won an Aurora Award. This “Gold Award for 
Children/Youth” honors outstanding production in a children’s series. The 
comments by the judges specifically applauded the series’ use of music, its 
concept and innovative graphics. The Aurora Awards is an international 
competition designed to recognize excellence in the film and video industries, 
including cable programming, documentaries, commercials, instructional, 
industrial, and corporate videos. 

For more information go to: www.seemoresplayhouse.com  About King Features 
Syndicate  King Features Syndicate is a member of Hearst Entertainment and 
Syndication Group, which combines The Hearst Corporation’s cable network 
partnerships, television programming activities, and newspaper syndication and 
merchandise licensing operations. King Features is the world’s premier 
distributor of comics, columns, editorial cartoons, puzzles and games, 
distributing some 150 features to nearly 5,000 newspapers around the globe. It is 
one of the largest and most experienced organizations in merchandising 
licensing. Among its most beloved and successful classic characters are 
“Popeye,” “Betty Boop,” “Blondie” and “Dennis the Menace.” In recent years, 
the company has diversified and now represents properties such as the trendy 
apparel and accessory brands, David & Goliath and Chat Gurlz; the publicly 
displayed, life-size art sculptures GuitarMania and The Trail of Painted Ponies; 
and the conscientious-living brand, “Mutts.” 

About Safety 4 Kids, LLC (S4K) Safety4Kids® began developing children’s 
safety programming in 1998 and is recognized as the first children’s media brand 
focused solely on safety. S4K has sold over two million videos featuring 
SeeMore the Safety Seal and currently produces the new series “SeeMore’s 
Playhouse” in conjunction with CPTV and APTV for broadcast on public 



television in September 2006. Sony Wonder is an investor in Safety4Kids as well 
as the exclusive licensee of the home video rights associated with the S4K 
trademark in the United States. Additionally, branding and marketing activities in 
support of the SeeMore’s Playhouse series are being implemented through 
corporate sponsorship initiatives. S4K is currently launching a global broadcast 
and merchandising strategy which will be executed in conjunction with its 
partners, King Features Syndicate and Sony Wonder, to build a brand of 
international scope synonymous with children’s safety, which should enable 
S4K to build a significant global presence at retail. Presenting station: 
Connecticut Public Television (CPTV) - - Distributor: American Public Television 
(APTV). 
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